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ANALYSIS OF RESULTS

Survey on Cigarette Packs and Product 
Design in ASEAN

SURVEY PERIOD: 7th October – 1st November 2011
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RESPONDENTS:
Country focal points from Brunei, Cambodia, Indonesia, 
Laos, Malaysia, the Philippines, Singapore, Thailand and 
Vietnam
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SECTION 1: THE MOST POPULAR 
CIGARETTE BRANDS IN ASEAN
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THE MOST POPULAR CIGARETTE 
BRANDS IN ASEAN

Definition:

 Local cigarette brands: brands manufactured by 
local tobacco companies. 

 International cigarette brands: cigarette brands 
legally imported from other countries or manufactured by 
transnational or subsidiary tobacco companies. 
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THE MOST POPULAR CIGARETTE 
BRANDS IN ASEAN

Remark: Red are countries reporting Marlboro as the most popular cigarette brand.

Brand BN KH ID LA MY PH SG TH VN

Local 
brands

No
local 

brand
ARA A Mild

A Deng 
full

flavor

No 
local 

brand

Fortune
Internati

onal

No 
local 

brand

Krong
Thip

Vina
taba

Int’l 
brands

Marl
boro
Gold

Original

Alain 
Delon

Marl
boro

Marl
boro

Dunhill
Marl
boro

Marl
boro

Medium

Marl
boro

Marl
boro

6



Local cigarette brands:
 Top 3 brands are mainly manufactured by 

local tobacco companies and/or tobacco 
monopolies (such as TTM).
No local brands in Brunei, Malaysia and 

Singapore.  

International cigarette brands:
Most popular international brand in ASEAN is 

MARLBORO.
Popular brands in Cambodia and Malaysia are 

Alain Delon and Dunhill, respectively. 
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THE MOST POPULAR LOCAL CIGARETTE BRAND
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MARLBORO
THE MOST POPULAR INTERNATIONAL BRAND IN ASEAN
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SECTION 2: FCTC ARTICLES 9, 10 
& 11 IMPLEMENTATION
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WHO FCTC Articles 9 & 10

ART 9: Regulation of the contents and 
emissions of tobacco products

ART 10: Regulation of tobacco products 
disclosures
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1. Attractiveness
The attractiveness of tobacco products should be reduced
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No. FCTC 
implementation BN KH ID LA MY PH SG TH VN

1. Flavor         

2. Color coding         

3. Sexual imagery         

4. Religious &
cultural advocacy

        

5. User targeting         

6. Special size & 
shape 

        

 = cigarette pack with such issue available in the country



1. Attractiveness [cont.]
The attractiveness of tobacco products should be reduced

Every ASEAN country [except Malaysia] reported 
the packs are attractive through use of flavor, color 

coding, graphics, size and shape. 

Finding reveals specific law on reducing cigarette 
packs’ attractiveness is not adequate nor 

comprehensive.
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2. Ingredient
Increased palatability of tobacco products should be prohibited

No. FCTC 
implementation BN KH ID LA MY PH SG TH VN

1.
Increase
palatability & 
reduce harshness

        

2. Ingredient         

3. Energy and vitality         

 = cigarette pack with such issue available in the country
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2. Ingredient [cont.]
Increased palatability of tobacco products should be prohibited

Brunei, Laos, Philippines and Singapore have 
specific law on prohibition of tobacco product 

ingredient. Cigarette pack with increased palatability 
are not available in Brunei, Laos, Philippines and 

Singapore.

In five-year FCTC Articles 9 and 10 implementation 
report, 56 countries [out of 75] have regulations 
requiring disclosure of information on content of 

tobacco products.   
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3. Disclosure to government
Relevant information on contents & emissions of tobacco products 

should be provided to the government for developing policy

No. FCTC 
implementation BN KH ID LA MY PH SG TH VN

1.
Testing & 
measuring the 
content of product

        

2.

Testing & 
measuring the 
emission of 
product

        

3. Regulating the 
content of product         

4. 
Regulating the 
emission of 
product

        

 = cigarette pack with such issue available in the country
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3. Disclosure to government authorities
Relevant information on contents & emissions of tobacco products 
should be provided to the government for developing policy

Global implementation on disclosure to government

Issue: 
Disclosure to government authorities

Global implementation:
[Number of countries responding 
YES/total number] 

Testing & measuring contents of product 36/75

Testing & measuring emission of product 41/75

Regulating the content of product 47/75

Regulating the emission of product 40/75

17Ref:five-year WHO FCTC Article 9 implementation report



Health Warning
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WHO FCTC Article 11



1. Position and location on pack
The location and layout of health warnings and messages on a 

pack should ensure maximum visibility

No. FCTC 
implementation BN KH ID LA MY PH SG TH VN

1. Front & back         

2. Principal display 
areas         

3. Not be destroyed 
when opened         

4. Not be covered by 
other marking

        

5. Printed on related 
materials         

6. Information to 
quit smoking

        

 = cigarette pack with such issue available in the country
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1. Position and location on pack [cont.]
The location and layout of health warnings and messages on a 

pack should ensure maximum visibility

In five-year FCTC Article 11 implementation 
report, 67 countries [out of 75] reported that 

health warnings and messages in their countries 
are large, clear, visible and legible. 

Those countries also include Brunei, 
Cambodia, Malaysia, Thailand, Vietnam, 

Singapore and Philippines
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Cigarette packs with health warnings

1. Position and location on pack [cont.]
The location and layout of health warnings and messages on a 

pack should ensure maximum visibility

Cigarette pack with text health warning 

21



1. Position and location on pack [cont.]
The location and layout of health warnings and messages on a 

pack should ensure maximum visibility

Every ASEAN country has specific law on position 
and location of health warning on the pack. 

However, it does not cover all involved issues; 
especially, information on how to quit smoking 

and health promotion. 

Without such information, smokers may not be 
fully informed of dangers of cigarette products 
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2. Size
Health warnings and messages on tobacco product packs 

should be 50% or more, but not less than 30%

No. FCTC 
implementation BN KH ID LA MY PH SG TH VN

1. Cover 50% or
more         

2. Bold text         

3. Visible and legible         

4. Visible and legible
font color         

 = cigarette pack with such issue available in the country
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2. Size [cont.]
Health warnings and messages on tobacco product packs 

should be 50% or more, but not less than 30%

Only Thailand and Malaysia have law on health 
warnings that cover more than 50% of the principal 

display areas. 

In five-year FCTC Article 11 implementation report, 
29 countries reported that health warnings in their 
countries occupy 50% or more. These 29 countries 

include Brunei, Malaysia, Singapore and 
Thailand.  
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4 countries have PHWs; Thailand, Brunei, 
Singapore and Malaysia. 

3. Pictorial health warnings [PHWs] [cont.]
PHWs are more effective than text-only health warnings
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3. Pictorial health warnings [PHWs]
PHWs are more effective than text-only health warnings

Laos and Philippines are in the process of 
enacting PHWs

Cambodia, Indonesia and Vietnam do not 
have PHWs

In five-year FCTC Art 11 implementation report, 
36 countries [out of 75] report have PHWs.
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“PHWs are more effective than 
text-only health warnings”



4. Color
The use of color, as opposed to black and white, affects the overall 
noticeability of pictorial elements of health warnings and messages

Every ASEAN country has concerns on the use 
of color and its contrast. 

Singapore is the only country that uses both 
black/white and colorful health warnings.
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Health warnings printed on cigarette packs

4. Color [cont.]
The use of color, as opposed to black and white, affects the overall 
noticeability of pictorial elements of health warnings and messages
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5. Message content
Health warnings and messages should address different issues 

related to tobacco use and negative impacts of it

Message content of health warning which is related to advice on 
cessation, addictive nature of tobacco and adverse economic and social 

outcomes 

No. FCTC 
implementation BN KH ID LA MY PH SG TH VN

1. Advice on 
cessation         

2. Addictive nature 
of tobacco         

3. 
Adverse economic 
and social 
outcomes
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5. Message content [cont.]
Health warnings and messages should address different issues related to 

tobacco use and negative impacts of it
Message content of health warning which is related to diseases

No. FCTC 
implementation BN KH ID LA MY PH SG TH VN

1. Gangrene   

2. Gum cancer 

3. Heart attack    

4. Impotence  

5. Lip cancer  

6. Lung cancer      

7. Miscarriage 

8. Mouth cancer  

9. Neck cancer  

10. Premature birth     30



5. Message content [cont.]
Health warnings and messages should address different issues 

related to tobacco use and negative impacts of it

The content of health warnings and messages 
in ASEAN countries are mainly related to 
diseases. Philippines has own message 

contents based on Republic Act 9211. 

However, it reveals that the message content 
relating to advice on cessation, addictive 

nature of tobacco and adverse economic and 
social outcomes are rare.
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5. Message content [cont.]
Health warnings and messages should address different issues 

related to tobacco use and negative impacts of it 

The advice on cessation, addictive nature of 
tobacco and adverse economic and social 

outcomes should be included in health 
warnings and messages to point out the 
danger of tobacco use other than health.
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6. Language and literacy level
Health warnings and messages should be printed in different 

languages to serve different group of people. 

No. FCTC 
implementation BN KH ID LA MY PH SG TH VN

1.
Different language
for different 
ethnics



N/A

    

N/A N/A2. Similar meaning      

3. Understandable
for all      

= cigarette pack with such issue available in the country
N/A = health warnings and messages are only in one language.
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6. Language and literacy level [cont.]
Health warnings and messages should be printed in different 

languages to serve different groups of people

In five-year FCTC Article 11 Implementation 
report, 54 countries report that health warnings 

required in the principal language[s]. 

Those countries also include Brunei, 
Malaysia, Philippines and Thailand.
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6. Language and literacy level [cont.]
Health warnings and messages should be printed in different 

languages to serve different group of people 

ASEAN is the region full of cultural diversity; 
therefore, it is important to have health 

warnings and messages in different languages. 

As developing countries have wide socio-
economic gap among its people, health 

warnings should be easily understood by all 
regardless of educational level.
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6. Language and literacy level [cont.]
Health warnings and messages should be printed in different 

languages to serve different group of people

Health warnings and messages in different languages printed on the pack.
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7. Source Attribution
Health warnings and messages should have identified source 

for increasing its credibility

No. FCTC 
implementation BN KH ID LA MY PH SG TH VN

1. Attribution
statement         

2. Credible         

3. Visible & legible         

 = cigarette pack with such issue available in the country
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7. Source Attribution [cont.]
Health warnings and messages should have identified source 

for increasing its credibility

Malaysia and Philippines have concerns on 
the source attribution of health warnings. 

Without credible attribution statement and 
source, health warnings and messages lack 

reliability for people and may affect their ability 
to reduce the number of smokers as expected.
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8. Rotation
Health warnings and messages should be rotated gradually

No. FCTC 
implementation BN KH ID LA MY PH SG TH VN

1. PHWs are rotated 
gradually         

2. Rotated or 
changed gradually         

3. 
Phrase-in period 
between new and 
old set

        

4. Different layout &
design         

 = cigarette pack with such issue available in the country
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8. Rotation [cont.]
Health warnings and messages should be rotated gradually

Cambodia, Indonesia and Laos do not have 
specific law on rotation of health warnings and 
messages. Brunei and Malaysia legislation 
allows rotation and display of it. Brunei and 
Malaysia have concerns on the rotation and 

display of health warnings and messages. 

In five-year FCTC Article 11 implementation 
report, 58 countries [out of 75] have rotated 

health warnings in their countries.
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8. Rotation [cont.]
Health warnings and messages should be rotated gradually

The extent of health warnings and messages 
variety can convince people to recognize the 

danger of tobacco use. 

If the health warnings and messages are 
same, people are too familiar with it and 

overlook the danger of tobacco use.   
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Emissions and constituent 
labeling
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WHO FCTC Article 11



1. Removing quantitative information
Quantitative and qualitative information implying that one 
brand is less harmful than another should not be required

Cambodia, Indonesia and Singapore do not 
have specific law to remove misleading 
quantitative information. Cambodia, 

Indonesia and Singapore have not concerns 
on the misleading quantitative information.

In every country, tobacco companies can use 
words [lights, mild, filter] and number of tar and 

nicotine to promote their products.
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2. Qualitative statement
Qualitative statements on the emission of tobacco products are 

required to be displayed on the pack

No. FCTC 
implementation BN KH ID LA MY PH SG TH VN

1.
Qualitative 
statement of 
tobacco emission

        

2.
Shown on 
principal display 
area or elsewhere

        

3. Not obscured by 
health warnings         

 = cigarette pack with such issue available in the country
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2. Qualitative statement [cont.]
Qualitative statements on the emission of tobacco products are 

required to be displayed on the pack. 

The regulation of qualitative statements are in 
Laos, Malaysia and Thailand. Laos, Malaysia
and Thailand have concerns on the regulation 

of qualitative statements. 

In five-year FCTC Article 11 implementation 
report, 54 countries [out of 75] have specific law 

on this issue.
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2. Qualitative statement [cont.]
Qualitative statements on the emission of tobacco products are 

required to be displayed on the pack

Qualitative statements 
in Thailand
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Prohibition on misleading 
information on packs
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WHO FCTC Article 11



1. Misleading terms
Tobacco products do not promote any means that are false, 

misleading, deceptive or likely to create an product false impression

No. FCTC 
implementation BN KH ID LA MY PH SG TH VN

1. Misleading terms         

2. Misleading
descriptors          

3. Misleading
trademark         

4. Misleading figure 
or sign         

 = cigarette pack with such issue available in the country
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1. Misleading terms [cont.]
Tobacco products do not promote any means that are false, 

misleading, deceptive or likely to create an product false impression

Brunei, Indonesia, Philippines, Singapore, 
and Thailand have partly concerns on 

misleading terms used to promote cigarette. 
While Cambodia and Vietnam do not have 
any regulation banning the use of misleading 

terms. 

In five-year FCTC Article 11 implementation 
report, 64 countries [out of 75] have specific 

law on misleading term prohibition.
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1. Misleading terms [cont.]
Tobacco products do not promote any means that are false, 

misleading, deceptive or likely to create an product false impression

Cigarette packs with misleading terms
50



2. Logos, colors and brand imagery: plain packaging
The use of logos, colors, brand images or promotional 

information should be restricted or prohibited

No. FCTC 
implementation BN KH ID LA MY PH SG TH VN

1. Misleading picture         

2. Special size & 
shape         

 = cigarette pack with such issue available in the country
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2. Logos, colors and brand imagery: plain packaging [cont.]
The use of logos, colors, brand images or promotional information should be 

restricted or prohibited

Cambodia and Thailand report that 
cigarette pack with logos, colors and 

misleading brand imagery is found. Cigarette 
pack with logos, colors and misleading brand 

imagery is found in Cambodia and 
Thailand.

Special size and shape of cigarette pack, such 
as lipstick pack attract young women. 
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MAIN FINDINGS 

 Relevant laws do not cover all issues mentioned 

in FCTC Article 9, 10 and 11.

Non legislative measures are insufficient to 

control tobacco companies.

Marketing strategies target consumers by 

introducing special product design or ingredient
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MAIN FINDINGS

Regulations on local & international cigarette 

brands vary

Loopholes in legislation exploited by tobacco 

companies

Lack of implementation of existing legislation
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